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My Intentions…ask you

RE-connect previous great career work

RE-consider ideas to disrupt
  Cost-Quality-Access Triangle

RE-frame notions of Retirement & Aging
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RE-connect previous great career work
Intention #1
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1.Understand ___________

2.Occupational ________ 
(knowledge of requirements of different lines of work)

3.____________ Reasoning

3 Steps Career Planning Process

Yourself

Information

True

4

Performance IndicatorsLife Roles
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“Clients want to design 
futures, not fall 
into them”

“Self-Inventory & Feedback”

1982
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“need to pay more attention to 
what you’re looking for in life”

“hunger for wisdom and put 
everything in a larger context”
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“need to pay more attention to 
what you’re looking for in life”

“hunger for wisdom and put 
everything in a larger context”
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Education        Work       Retire

Three Boxes of Life/Life Work Planning
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Life Work Planning

Education         Work           Retire
Long Life Learning

Purposeful 
Commitments

Connection, Well-
Being, Finish Strong
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3 ?’s in Job Search Process…

   1. Skills (v) & special Knowledges (n) do you have    
…love to use? 

    

2. Orgs. and companies pay you to use them?
 

3. Meet people with power to hire you?
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RE-consider ideas to disrupt
  Cost-Quality-Access Triangle

Intention #2

Cost...get it lower

Quality...
get it 
deeper, 
impact

Access...
reach more
clients
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Cost...get it lower

Quality...
get it 
deeper, 
impact

Access...
reach more
clients

Disrupt Cost-Quality-Access Triangle

               Gamification
               Peer Support
              Tech Friendly
               Self-Directed
       Curriculum Embedded
               Mentoring Touches 
Experience-Reflection-CD Outcomes
           
  

Who You Are Matters
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Personality 
Lingo Cards

Conversations Matter (virtual)

Take a picture on smartphone
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https://surveys.talenttelligent.com/career-purchase-

trial.php?_gl=1*1e5eq6j*_ga*MjQzMTU2ODguMTY5MTE4MjY5NA..*_ga_BBFCXE5F7F*MTcwODQ3NzE1Ni40NC4xLjE3MDg0Nzc2MjMuMC4wLjA.

https://www.talenttelligent.com/talent-tools/career-blueprint/
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Your Pitch to Clients: 

 Consider 7 key words…

“Navigate a lifetime of life role

        ____________”
transitions
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Irrelevant
Invisible 
Isolated
 

3I’s UA …7,17 or 71 

Anticipate…
     look forward to 
   “what’s next” possibilities 
    

Understood…
Less about being liked or 
externally motivated
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How are you/your 
clients concerned 
with being these? 
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“mentors and social support 
may be as important as your 
college degree”

         Wall Street Journal

Social Capital as Key
5 Best Friends
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how to start a conversation

1.How can I be useful?
2.What possibilities have you 

considered?
3.What have you tried?
4.What would help you most in next X 

mins to move forward?
5.Here’s my framework/model
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HEROICg Narrative Assessment System (Franklin & Feller)

Onelifetools.com
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Old VUCA …to New VUCA for our work

Volatility
Uncertainty
 Complexity
  Ambiguity

V
U
C
A
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New Vision for Organizations
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• Shift to…

• Teams not Hierarchy
• Work not Jobs
• Coach not Boss
• Culture not Rules
• Growth not Promotion
• Purpose not Profits
• Employee experience not Output

New Vision for Human-
Centric, 
Employee-Focused 
Workplaces
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Intention #3
RE-frame notions of Retirement & Aging
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 The Good Life
How do you define it (success)…

Doing the right work…

with the people you love…

in the place you belong…

on PURPOSE.          Richard Leider Purpose…

Give & Grow
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Loneliness as 
career concern?
 
Social Capital 
& Networking 
to transitions?

Time With Co-workers   
stable at work 24-55

Alone more as we age

Co
nn

ec
tio

n 
Ne

ed
s  

Gr
ow
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724 men since teens in 1938..60 still in 90’s

“Personal 
connection 
creates 
mental and 
emotional 
stimulation…

automatic 
mood 
boosters,

while 
isolation is a 
mood buster,”

Love…to be 
engaged, 
connected, 
belong
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HEROICg Mindset
to Navigate a Lifetime of Life Role ______________  
_________

Transitions

Psychological Capital
Hope
self-Efficacy
Resilience
Optimism
Intentional Exploration
Clarification and Curiosity                 

thinking process to pursue goals

trust ability to organize & execute 
reframe to navigate stress & construct meaning

see upsides/solutions of things gone wrong
watch for clues

clear intentions/asking why
g… “growth” not fixed
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https://www.youtube.com/watch?v=uS38NseY
6C8

https://www.youtube.com/watch?v=uS38NseY6C8
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An example of 
experiencing AWE 
was… 
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try
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