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Intention #1
RE-connect previous great career work

CHOOSING
A VOCATION

I g you
¥ science

~ | THE PRINCIPLES AND METHODS INVOLVED

In the wise choice of a vocation there are three broad
factors: (1) a clear understanding of yourself{your apti- <

abilities, interests, ambitions, resources, limitations, |
and their causes; (2) a knowledge of the requirements and
conditions of advantages and disadvantages, com-
pensation, opportunitiéSand prospects in different lines

of true reasoning omthe relations of these two
oroups of facts. Life Roles Performance Indicators
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My Intentions...ask you

RE-connect previous great career work

RE-consider ideas to disrupt
- - Triangle

RE-frame notions of Retirement & Aging

CHOOSING
A VOCATION 3 Steps Career Planning Process

by
Frank Parsons

1.Understand Yourself

2.0ccupational Information

(knowledge of requirements of different lines of )

3, True Reasoning
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Feedback”




“need to pay more attention to
what you’re looking for in life”

“hunger for wisdom and put
everything in a larger context”

“need to pay more attention to
what you’re looking for in life”

“hunger for wisdom and put
everything in a larger context”

Life Work Planning

Education )L Work J{ Retire ]

Finish Strong

MICHELLE R. WEISE

LONG The P ;
LIEE e Power of
LEARNING PU.I‘RQSFE
Live Longer,

Richard J. Leider

Three Boxes of Life/Life Work Planning

An introduction to
life/work planning
RICHARD N. BOLLES
author of

What Color Is

Your Parachute?

3 ?’s in Job Search Process...

1. Skills (v) & special Knowledges
...love to use?

do you have

2. Orgs. and companies

3. Meet people with

2/24/24



Intention #2
consider ideas to disrupt
- - Triangle

A

The Career Blueprint - Empowering Career Choices with Al: Authentic Intelligence | TalentTelligent
Watch laterShare

https://www.talenttelligent.com/talent-tools/career-blueprint/

'ALENTTELLIGENT"

CAREER
) BLUEPRINT

Empowering Career Choices
with AI: Authentic Intelligence

MOREVIDEGS: t.com/career-purchase.

trial.php2_gl: *MiQZMTU20DgUMTYSMTE4M]YSNA..*_ga_BBFCXESF7F*MTcwODQ3NZEINI4ONCAXLIEIMDgONZc2MiMUMCAwLiA
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Your Pitch to Clients:

Consider 7 key words...

“Navigate a lifetime of life role

transitions

2/24/24

Triangle

science
Gamification
=] support 2 Interview
Tech Friendly R Ready
Self-Directed
Curriculum Embedded
Mentoring Touches

Experience-Reflection-CD Outcomes

Take a picture on smartphone

€ 5 O @ % tlenteligentcomalenttooksicareer-duesint] r

O Qs DR Dor Dnes O

Driven by Authenti

Home > Talent Tools > The Career Blueprint©

Do you want more control of
your career?

Whether you are starting your careeror are already welon
Your way o the top, it common tofeel disconnected from
receiving consistent feedback. guidance, or development
‘opportunities. As a motivated learner you desire more.

Welcome to the solution.

The Career Blueprint©

The Career Blueprint empowers career choices while being Driven by Al: Authenti Inteligence®. As an Indwidual Contributor

& D Googe. B2 e 3 ooy Stes £ tamorabs @ 10 Whythewor.. [ oy 2017 » o

wcan View Our Ineractive Brochur

TAENTTOOLS v GHCETED  CUSTOMSERNCE v BENTSY  REOURGS v ABOUT

Contact TalentTelligent

Scheduling a brief, 30 min call with an experienced
associate o recehvetalored quidance and ear how v
anhelp your rganiztion.

Contact Us

7-Day Free Trial

Tryourinnovatve career solutionforone wee, free!

Getstarted

Upcoming Workshops

upport youh: February 22,2024

Manager or Leader,
based truth guiding your development and effectiveness,

All-Access TalentTelligent Certification
~A Complete Talent Solution (2/13
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Less about being liked or
externally motivated

How are you/your look forward to
clients concerned “what’s next” possibilities
with being these?




Social Capital as Key
“mentors and social support
may be as important as your
college degree”

5 Best Friends

Wl StreetJournal
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HEROICg Narrative Assessment System (Franklin & Feller)

Narrative Assessment via Who You Are Matters! Program & Platform

YOUR FUTURE
- Navigating ife and career cycles of sabiify and change

YOUR STABILITY g-) STABILITY. Q') STABILITY.

INTENTIONAL EXPLORATION

Onelifetools.com

&

his must be the éspiratidn
r organization,

2/24/24

how to start a conversation

1.How can | be useful?

2.What possibilities have you
considered?

3.What have you tried?

4.What would help you most in next X
mins to move forward?

5.Here’s my framework/model

for our work




2/24/24

Intention #3
frame

New for Human-
Centric,
Employee-Focused
Workplaces

The Seven Secrets Life Work Planning
of the World’s

Most Enduring,
Employee-Focused
Shifto.. Organizations

Teams not Hierarchy

MICHELLE R. WEISE Richard J. Leider
Work not Jobs
LONG
Coach not Boss " S —
Josh Bersin IL I E 2 The Lowerof g et ki

Culture not Rules LEARNING LIFPQSC o Age of Longouy
Growth not Promotion = gy
Purpose not Profits “Thi book s road map for crevtng mers humens EATRS e

. \ workplaces. Josh Bersin gives us ununvaly clear and
Employee experience not Output compeling drections to meke peopls the hasrt snd

" oo rgunestions”

~ADAM GRANT, #1 New York Ti
ling author of THINK AGAIN and
howt of the TED podeast Workife

The Good Life Inventory
. . Your Score: 1 (low) 7 (high)
How do you define it (success) o s e Gt
1. I'mliving my own version of the Good Life Work (paid/unpaid purposeful activities that add value)
2. Iregularly say “no” to the less important things in my ___ 16.I'm doing work/activities that fully engage my talents
life and “yes” to my real priorities ____ 17. musing my talent toward something I'm passionate
__ 3. Ikeep the small promises | make to myself about
. ____ 4. Igotosleep most nights feeling that this was a well- ____ 18 Iworkinan environment which fits my values
DOIng the wWo k... lived day ____ 19. I regularly receive rewards/recognition that matter to
____ 5. Ihavea regular time and place to renew myself me
____ 20. My work/activities make me happy
Place
with the you love ___ 6 mlivinginmy deal place Purpose
b __ 7. Ifeelathome in my home ___ 21. I havea clear reason to get up in the morning
___ 8 lifeellike I belong in my community 22, 1havea healthy spiritual life
____ 9. Ihaveoptions in the place | live to do the things | love ____ 23. Y'm doing what | was meant to do
todo ____ 24. Mywork/activities serve the world in some distinct way.
in the p |a ce you ____ 10. My place makes me happy ___ 25. My purpose makes me happy
People ____ 26. I have defined how much money is enough for me
__ 11 1haveat least one person who truly listens to me T 27, t'msatisfied with how | spend my time and money
o —_ Purpose... 12. \p r:ug':\:rly have “courageous conversations” with - g : ::;?:::e,; L:\“ headed on s journey
2 y living my lfe
___ 13,1 share my life dreams with the people 'm closestto 30. My life makes me happy
____ 14, 'm spending the right amount of time with my friends -
Give & Grow ____ 15. Myrelationships make me happy _ Totalscore
Adapted by Richfeller.com with author permission from REPACKING YOUR BAGS: Lighten Your Load for the
Good Life by Richard . Leider and David A. Shapiro, [Berrett-Koehler, 2012-3d Edition]
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Good genes are nice,
but joy is better

mental and
emotional

stimulation
The

Good Life . ...to be

engaged,
I connected,
belong

Social Capital Robert Waldinges MD [ 9
& Networking and Mare Schulz, PhD ‘ & |

to transitions? 724 men since teens in 1938..60 still in 90's

Loneliness as
career concern?

Connection Needs Grow

Harvard study, almost 80 years old, ha:
proved that embracing community
helps us live longer, and be happier




Transitions

to Navigate a Lifetime of Life Role

ope thinking process to pursue goals

self-Efficacy
esilience
ptimism

ntentional Exploration

trust ability to organize & execute

reframe to navigate stress & construct meaning
see upsides/solutions of things gone wrong
watch for clues

larification and Curiosity clear intentions/asking why

1.Moral Beauty...

2.Collective Effervescence

3.Nature

4.Music

5.Visual Design

6.Stories of Life and Death

7.Stories of Spiritualism and Religion
8.Epiphanies of Truth about Life

2/24/24

AWE

//www.youtube.com/watch?v=uS38NseY6C8
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An example of
experiencing AWE
wWas..

sensed things momentarily slow down
experienced a reduced sense of self

had chills

experienced a sense of oneness with all things
felt that | was in the presence of something grand
felt that my sense of self was diminished.

noticed time slowing

had the sense of being connected to everything
felt small compared to everything else

perceived vastness
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Pur p ose an d L 1 f e Perceived Strengths, present activities

DESIGN STATEMENT "

—career strateglst—

righ feller

of , evaluation of where to
and expressed Values
create your Design Statement.

Rich, 50+ Examples

“I want to use my. strengths for seeing the big picture, bringing out potential, and advancing
ideas and present interests in g ,and to create
an impact on accelerating economic and social mobility, life transitions, and building

community because I value freedom/choice, empathy, and curiosity. This will help me to feel

alive, be more authentic, and support my legacy.”




Pur p ose an d L 1 f e Perceived Strengths, present activities

DESIGN STATEMENT /v oo

—career strateglst—

righ feller

associates

of , evaluation of where to

create your Design Statement.

Examples
Rich, 50+

“I want to use my strengths for seeing the big picture, bringing out potential, and advancing
ideas and present interests in [ ,and to create
an impact on accelerating economic and social mobility, life transitions, and building

community because I value freedom/choice, empathy, and curiosity. This will help me to feel

alive, be more authentic, and support my legacy.”

Lexie, 17
“I want to use my strengths for fixing things, using my hands, and advancing innovation and
present interests in k ,and

to create an impact on the
environment, reducing waste, and creating a movement because I value preserving nature,
health, and simplicity. This will help me to feel useful, instill hope, and create a better future.”

Juan, 28
“I want to use my strengths for researching things, getting things correct, and exploring ideas,

and present interests in : ,and to create an impact on world health,

longevity, and well-being because I value family first, being responsible, and the common

good. This will help me to educate citizens, give life and leave a legacy.”

2/24/24

YOUR STATEMENT

This records what matters to you. It encourages living by design rather than accident. Reading it
aloud or sharing it with others can help identify your “hidden assets” and explore “blind spots”.
It can help to clarify your purpose.

I want to use my strengths for

and and in )
and to create an impact on

9 ,and because

I value and .
This will help me to s and
©Rich Feller 2024 Rich.Feller@colostate.edu www .RichFeller.com
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Purpose and Life

DESIGN STATEMENT

Examples

© Ruch Feler 2024 Ricn

Srvvvs RichFellercom
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